


A NEW 

FRAGRANCE



Founding member of the Antwerp Six, avant-garde 
fashion brand Dirk Bikkembergs presents DIRK, 
an unprecedented premium fragrance for ardent 

football fans.

DIRK is a rugged men’s fragrance of virile intensity. 
Sexy pepper/apple fougere, orange flower, leather 
and musk project boldness, passion and extreme 
competitiveness. The hefty, faceted, football-

shaped flacon reflects DIRK’s singular luxury.

DIRK launches with an innovative, full-spectrum 
media campaign that sees four national futsal 
teams vie for the Bikkembergs European Futsal 
Tournament Championship. Communities of fans 
will follow the gripping online reality show of team 
captain selection, player recruitment, training, 

and the exciting season-end finale in Milan.



THE STORY OF 

BIKKEMBERGS



SPORT COUTURE: ATHLETES 
ARE THE NEW GODS

A star of the Antwerp Six, the influential 80s 
Belgian fashion collective that includes Ann 
Demeulemeester and Dries van Noten, Dirk 
Bikkembergs pioneered a radical new movement 

in menswear: Sport Couture. 

A cross-synthesis of Fashion and Football, Sport 
Couture brilliantly combines gentleman’s tailoring 
with high-performance athletic wear. Infused with 
bold values of sexiness, cult of the body, team 
spirit and ostentation, Sport Couture is a sports- 
and style-driven expression of a new and 

enlightened masculinity.

Sport couture is the avant-garde spirit of DIRK, 
the first-ever premium fragrance for football fans.    



THE BIKKEMBERGS 

MAN



 A FASHION-FORWARD PLAYER 
OF THE HIGHEST CALIBRE

Aimed squarely at stylish, sporty, powerful men, 
DIRK directly targets selective fragrance users 
seeking a sport-stylish premium brand that 
stands high above the crowded field of popular 

athletic labels. 

60% of European men who regularly wear 
fragrance follow sports online or attend sports 
events. This vast market of male football fans 
spans all socioeconomic and cultural categories 

in every soccer-loving country in the world.





 FASTER, HIGHER, TRUER, 
STRONGER, 

SEXIER, BETTER.
DIRK embodies the values and the virility of the 
contemporary football hero. It is a men’s 
fragrance of sheer will and total intensity — the 
two forces that elevate football and life into The 

Beautiful Game.

In football as in life, men push hard to achieve 
greatness. They thrive on passion and 
competition, fight to prove and improve 
themselves, give their all and never compromise. 

DIRK embodies this virile drive to go above and 
beyond. To be the fastest, strongest, and sexiest 

on the playing field of life.



THE NAME



DIRK, THE NAME
DIRK is Bikkemberg’s first name. It sets the 
fashion designer’s stamp on his debut fragrance, 
imbuing it with his boldness, sexiness, team spirit 

and cult of the body.  

Masculine, punchy, strong, DIRK incarnates the 
fragrance’s assertive image. 

 



THE PRODUCT



SPORT COUTURE 
BY DESIGN 

High-impact graphics and non-stop logomania 
signal DIRK’s intensely kinetic character. The 
football pitch inspires the Bikkembergs signature 
neon green packaging and juice, the latter visible 
in a hefty, faceted football-shaped glass bottle. 
The flacon’s weight and detailing read luxury, 
injected with the adrenaline rush of football 

glamour and passion.



THE FRAGRANCE



A FIRST-EVER 
PREMIER LEAGUE FRAGRANCE 

OF VIRILE SENSUALITY
From the opening kick, a super sexy apple 
fougere accord scores resoundingly with woody, 
heart-racing spiciness. The treble notes of pink 
pepper, apple and bergamot arc towards a 
powerful, defiant centre field of  geranium, 
orange flower, and resinous, balsamic tonka 
bean. The complex interplay is sustained by a 
deep-lying, erotic velvety animal accord of 
leather and musk, partnered with vetiver and 

benzoin. 

A beautiful fragrance. Inspired by the beautiful 
game.



THE COMMUNICATION

CAMPAIGN 



THE COMMUNICATION CAMPAIGN
The Advertising. A superbly stylised photo of a 
bleak football pitch overshadowed by a soccer 
goal. On the left is the striker, our tenacious hero. 
And on the right, his opponent and the photo’s 
sole colour: the glowing green football-shaped 

fragrance flacon. 

The Web Spot. Shot inside a dark locker room, a 
closeup on the team captain. We see the outline of 
his muscular physique. He is mentally preparing 
for a make-or-break match. A flashback shows him 
in a football jersey, training hard. His muscles flex 
and contract, he lobs the soccer ball off his chest 

like a projectile. He is playing against himself.

He is a man who fights to reach his goals both on 
and off the playing field. He is the captain, the 
essence of the team. His fragrance DIRK is the 

essence of a man.



THE FUTSAL

TOURNAMENT



THE FUTSAL TOURNAMENT
The cutting-edge digital campaign centres on the 
Bikkembergs European Futsal Tournament in Milan.  
It pits against each other four futsal captains who 

each recruit and lead four national teams.

The innovative 3-month campaign, starting in 
September 2016 and leading up to the 
tournament at the end of the year, will build a 
community of fans for each team by posting 
videos and player recruiting and training reports 
on the Bikkembergs fragrance website. Buzz 
factor will be further boosted by the multiplier 
effect of social networks, blogs, sports websites 
and conventional advertising in print newspapers 

and sports media.

   



THE RANGE



EAU DE TOILETTE 

Available in 30ml, 50ml and 100ml

AFTERSHAVE LOTION

Available in 100ml

SHOWER GEL 

Available in 200ml

DEOSPRAY 150ML

Available in 150ml
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